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021 has been another eventful year
for many of us around the football
industry – and, like 2020, not without
its challenges. I am proud to introduce
this annual report which shows that at
Women in Football, we have been able
to overcome and thrive, to serve our
members and to make a difference.
Our high-profile #GetOnside campaign,
in particular, has been a huge success,
bringing together organisations and
individuals to take action for gender
equality in football. We have attracted
around 130 pledges of action so
far. Meanwhile we have overcome
lockdown restrictions by continuing

to provide professional development
resources for our members online –
which has opened up the offer to many
for whom face-to-face events are not an
option. And we have carried on the fight
against discrimination by contributing
to government initiatives in the Online
Hate Working Group and the Fan Led
Review of Football Governance.
None of this would be possible without
the commitment and talent of our
wonderful staff, board members and
ambassadors, and the invaluable
ongoing support of our lead partner
Barclays. On behalf of the organisation I
extend our heartfelt thanks to all – and

to our other partners Portas, Executives
in Sport Group, Sports Insight, Mishcon
de Reya and Shoot the Company;
and to all our highly valued corporate
members and consultancy clients.
Special thanks, too, to our outgoing
CEO Jane Purdon. A warm welcome
both to Jane in her new position as a
WIF director and to her successor as
CEO, Yvonne Harrison, with whom we
look forward to working in the new year.
Many thanks for being part of Women
in Football’s journey in 2021, and our
best wishes for 2022.
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s 2021 draws to a close, Women
in Football sadly loses the services
of Jane Purdon as Chief Executive.
Under Jane’s transformative leadership
since 2018, WIF’s membership more
than doubled and revenue trebled, our
networks expanded and our work made
a big difference. See page 22 for a word
of goodbye from Jane.
We look forward with excitement
to working with Jane’s successor
Yvonne Harrison, who joins having
recently established StryveUK, a sports
consultancy which has worked with
professional sports franchises, clubs,
national governing bodies and charities.
Her previous roles include Managing
Director for Project 92 and Chief
Executive at GreaterSport – initiatives
which have helped to change lives in
the Greater Manchester area through
participation in sport and healthier
living. Meanwhile Jane will remain with
WIF as a board member.

MEET THE TEAM
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Yvonne Harrison
CEO (starting
January 2022)

In other staffing updates this year,
Miriam Pedersen-Smith became
Head of Membership and Client
Services while Pete Green joined as
Communications Manager. Laura
Wolfe is standing in as Interim Events
Manager in the absence of Sarah
Gordon-Jones. Han Talbot and Daniel
Taylor have been employed in interim
support roles, while Maria Hasler
and Alejandro Amunátegui have both
completed internships with WIF.
We also say goodbye and a big
thank you to erstwhile Marketing
and Commercial Manager Cathy
Bettinson, who left in December having
played a huge part in the success of
the #GetOnside campaign. Cathy’s
replacement will be appointed in early
2022.
Many thanks to our board of directors
for their wise guidance over the past
12 months, and to our committee
members and ambassadors for their

wonderful and impactful support.
We extend special gratitude to Hala
Ousta, who has stepped down from the
board after six years of service. Huge
congratulations, too, to Kelly Simmons
on receiving the award of OBE in June.
Other highlights from our directors and
committee members in 2021 include
Paul Barber and Brighton & Hove
Albion launching their women’s training
centre; Jane Purdon beginning her
work as chair of the Professional Game
Academy Audit Company; Ebru Köksal
joining the Professional Footballers’
Association board as an independent
non-executive director; Lisa Parfitt
launching sports and marketing agency
The Space Between; and Preeti Shetty
joining the board at Brentford FC.
Find out more about our team
members, directors and ambassadors
at womeninfootball.co.uk/about-us.

Michelle Dorgan
Head of Marketing
& Commercial

Sarah
Gordon-Jones
Events Manager

Pete Green
Communications
Manager

Louise Matthews
Administration
Manager

Miriam
Pedersen-Smith
Head of
Membership &
Client Services
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WOMEN IN
FOOTBALL’S
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Ebru Köksal, CFA
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for Sports Business,
Liverpool University
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MD, Versify
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Liz Ellen
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Co-founder, The
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Jane Purdon
Former CEO,
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Women’s
Professional Game
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Jo Tongue
CEO, Tongue Tied
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A WORD FROM
OUR SPONSOR
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Tom Corbett
Group Head of Sponsorship & Media, Barclays

D

ear Women in Football friends and
supporters,

It gives me great pleasure to share
a few words in the 2021 WIF annual
report. This year, Barclays celebrates
20 years of supporting football. It’s a
milestone we are incredibly proud of,
and WIF have supported us on that
journey for over ten years.
I look on in awe of the community
that supports equality in football – a
collective of people who are committed
to driving change, day in and day
out. While we can easily stir up the
challenges of the past, I’d much rather

focus on where we are today. From
record-breaking broadcast deals to
sell-out stadiums, women’s football is
fundamental to the football ecosystem.
Football is now everyone’s game.
As I write this, I am reminded that
football for girls is now available in over
10,000 schools across England, up
from 3,000 two years ago. What could
be more important?
We would not be where we are
today without the support, dogged
determination and passion that
emanates from every WIF member.
2021 was a landmark year for

the organisation, framed with the
successful launch of the new Corporate
Membership programme.
Like all of you, I am hugely thankful to
the efforts of the WIF board, under the
leadership of Ebru Köksal, the outgoing
CEO Jane Purdon, and the team who
keep things running day to day. We wish
the incoming CEO, Yvonne Harrison,
every success.

WHY ARE WE HERE?
We are a network of 5,500 women, men and non-binary people dedicated to transforming the
football industry for the better. It is our intention to drive the agenda forward together and to
harness the power of our joint expertise, knowledge, skills, and experience to create improvements
for all in the industry now, and for every person who will join in the future.

Celebrating women’s achievement

Challenging discrimination

Sharing professional expertise

We celebrate success and champion
female talent in a bid to change
attitudes towards women in football,
bringing about positive change and
driving football forward together.

Improving women’s representation at
all levels of the game by challenging
discrimination, lobbying for change and
eliminating negative attitudes towards
women working in football.

Women are vital to the success of
football, both now and in the future. By
sharing knowledge and expertise, we
are supporting and encouraging more
women to get involved across the board.
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HOW DID WE GET HERE?
The last two years have been especially momentous for
Women in Football members and the team

W

hen the world ground to a halt
in 2020 as Covid-19 kicked in,
Women in Football continued from
strength to strength. Our new branding
provided a perfect launchpad for the
campaigns and activities that propelled
us to greater prominence – and kept us
busy through the pandemic.
We worked closely with the creative
agency Iris (thanks to Barclays) to
give WIF’s brand the distinctive look,
feel and tone of voice that extends
across this annual report and all our
communications. The new brand has
taken our messaging to a new level of
professionalism and helped the voice
of women in the football industry to be
heard in a crowded (and noisy) public
arena.

And when our programme of faceto-face networking and professional
development events was brought to a
halt by the UK’s lockdown restrictions,
we were able to move online and
ensure that the show could go on.
WIF’s Leadership Courses moved online
from October 2020, and meanwhile
our round table events provided an
opportunity for our members to talk
together in small, safe private groups
about anything they choose.
Meanwhile a monthly webinar series
meant that WIF members could still
hear from and post questions to
speakers convened to share their
expertise on particular topics. The
series was launched in December 2020,

with a webinar aptly entitled ‘Resilience:
Surviving and growing through change’.
Although we’ve been able to return to
face-to-face events in late 2021 (see
page 13), our online programmes have
proved such a hit with members – and
enabled access for those who couldn’t
attend in person regardless of the
pandemic – that we’re looking to keep
up a presence on Zoom. With people
joining WIF from all over the world, a
hybrid programme of face-to-face and
online events will be vital in serving all
our members in the future.
See page 15 for more on our events
programmes, and to keep up to
date with what’s coming, please see
womeninfootball.co.uk/events.

2021 WOMEN IN FOOTBALL TIMELINE
WIF joins a range of organisations
including the FA, Premier League, EFL,
PFA and Kick It Out to form the Online
Hate Working Group, discussing
strategies to combat discriminatory
abuse on social media
Brighton &
Hove Albion FC
become WIF’s first
corporate member

Announcement
of Ready to
Board, bespoke
leadership course
designed for
FIFPRO to help
make boardrooms
more diverse

Launch of leadership course
designed for Premier
League Charitable Fund

Onside Law
becomes WIF’s
second corporate
member

WIF joins other
key football
stakeholders in
leading a fourday social media
boycott to call
for action against
online abuse

On International Women’s
Day WIF launches new
Mentoring Programme in
partnership with Goal 17

‘B is for Black’
programme begins,
a series of online
discussions around
the careers of black
women players and
coaches

WIF highlights
women working
at Euro 2021,
publishing
interviews
with Reshmin
Chowdhury,
Jen Riley, Jess
Creighton and
Louise Bawden

Preparation for #GetOnside
campaign intensifies; filmmakers
Shoot The Company announced
as WIF’s Official Content Partner

On the eve of the new
football season WIF
emphasises its support
for players continuing
to take the knee in
protest against racism
and inequality
WIF shortlisted
for Inclusion
Award at Leaders
Sports Awards

#GetOnside
campaign launches,
inviting pledges of
action to level the
playing field for
women and girls
off and on the pitch
(see p8)
WIF’s submission to
the Fan Led Review of
Football Governance
calls for a whole-game
strategy on equality,
diversity and inclusion

Sky Sports
and TEAM
Marketing
become WIF
corporate
members
for their
#GetOnside
pledges

Premier
League
and PLCF
become
WIF
corporate
members
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Award-winning
sports executive
Yvonne Harrison
named as WIF’s
new CEO, to
succeed Jane
Purdon
Southampton
FC become a
WIF corporate
member

The return of inperson networking
with WIF events at
Brighton & Hove
Albion and
Manchester’s
National Football
Museum (see p10)

Football, She Wrote anthology
published by Floodlit Dreams in
collaboration with WIF

W

omen in Football’s biggest story
of 2021 was #GetOnside. Several
months of planning culminated in a
September launch, using video, web,
social channels and media coverage to
reach a mass audience across the UK
and internationally.
Building on the success of WIF’s earlier
#WhatIf campaign, and informed
by research into the experiences of
our members, #GetOnside invited
organisations and individuals to make
pledges that would support gender
equality in football – providing more
opportunities for girls to play in school,
celebrating the work already done by
women in the football industry, and
supporting the career progression of
others in roles both on and off the pitch.

#GETONSIDE

Pledgers at the launch of the campaign
included Barclays, Aston Villa FC,
Brighton & Hove Albion FC, Everton FC,
FIFPRO, the FA, Football Manager, ITV
Sport, League Managers Association,
PFA, Portas, Scottish FA, Sian MasseyEllis, Sky Sports, talkSPORT, TEAM
Marketing and World Football Summit.

11

“We pledge to #GetOnside by
doubling participation, fanbase
and investment in women and
girls’ football in Wales”
Football Association of Wales

People sat up and took notice right
away. Within hours of the launch we
were contacted by more organisations
and individuals wanting in. McDonalds,
Professional Game Match Officials
Board and Eilidh Barbour were
among those who joined. #GetOnside
trended around Westminster as MPs
tweeted their support. Our launch
content generated more than 1 million
impressions on Twitter, with 670,000
views of the launch video in the first
two weeks of the campaign.
Most importantly of all, the pledges
kept coming in, every single one
guaranteed to make a real difference
for women in football. We’ve received
around 130 – so far. #GetOnside was
designed with longevity in mind, and
we’re planning further events in 2022
which will sustain interest and drive
even more pledges.
For the latest on the campaign see
the #GetOnside hashtag on Twitter,
and find the full list of pledges at
womeninfootball.co.uk/get-onside/
pledges.

“We pledge to #GetOnside
by providing two paid sixmonth internships on the
UEFA Women’s EURO 2022
tournament”
talkSPORT
“We pledge to #GetOnside by
providing a career development
day, offering insight, inspiration
and development opportunities
to support the progress of
women in the football industry”
Barclays

“We pledge to #GetOnside
by investing in 1,000
England Football-accredited
clubs to give girls regular,
structured, competitive playing
opportunities”
The Football Association
“We pledge to #GetOnside by
championing the women who
make Rangers FC with a yearlong celebration across our
club channels”
Rangers FC
“I pledge to #GetOnside by
inviting an aspiring female
presenter to shadow me at
Premier League Productions”
Kelly Somers

“We pledge to #GetOnside
by offering two full-fee
scholarships to women for our
Football Industries MBA”
University of Liverpool

“I pledge to #GetOnside
by helping to mentor and
develop an aspiring female
commentator”
Sam Matterface

“We pledge to #GetOnside by
becoming a Women in Football
corporate member, to enable
us to support our people with
the best leadership, training and
development we can”
Sky Sports

“We pledge to #GetOnside by
providing 1.5 million hours of
free Fun Football coaching over
the next 12 months to enable
girls of all abilities, aged 5-11, to
take their first steps”
McDonalds
“We pledge to #GetOnside by
offering paid internships to two
women – one at Villa Park and
one at our Bodymoor Heath
training centre”
Aston Villa FC
“We pledge to #GetOnside by
making Hampden Park the new
home of the Scottish Women’s
National Team”
Scottish FA
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WE MEET AGAIN
When face-to-face
networking became
possible again
in 2021, WIF members
were more than ready

F

or all the success of online events,
there’s nothing quite like meeting
face to face. And when the lifting of
lockdown restrictions allowed us to get
together in a room again, WIF members
were glad to return to the kind of
networking that doesn’t depend on a
fast and reliable broadband connection.

Sunday 14 November, during Women’s
Football Weekend, when we were
hosted by Brighton & Hove Albion FC.
After informal networking we enjoyed
a panel session on fan engagement
with the FA’s Kelly Simmons OBE and
Brighton’s Paul Barber and Rose Read,
alongside our director Jo Tongue.

Our first such in-person event since
before the pandemic took place on

The day continued with a view from
the hospitality suite to watch Brighton

take on Leicester City in the Barclays
FA Women’s Super League – and a
spectacular late winner for our hosts
from a Maisie Symonds free kick!
A couple of weeks later, on 30
November, we reconvened at
Manchester’s National Football
Museum for another networking event
with another excellent panel discussion,
this time looking back over Women in
Football’s first 15 years and forward to
our next steps as an organisation.
Hosted this time by Betty Glover, our
panel again included Paul Barber,
who was joined by WIF Chair Ebru
Köksal, Brentford FC director Monique
Choudhuri, Christos Livesey of Barclays,
and Birmingham City FC’s Lungi
Macebo.
The two events proved to be a
wonderful and life-affirming return
to the face-to-face networking arena
which we know is an experience valued
greatly by WIF members. See page 23
for a look ahead to our plans for more
of the same in 2022.
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CAREER
DEVELOPMENT
IN 2021
Many members benefit
from WIF’s professional
growth resources

M

embership of Women in Football
means access to our workshops,
Leadership Courses delivered in
partnership with Barclays, our
mentoring programme and a range of
other resources to support professional
development.
The following page gives some data
from these activities in 2021 together
with selected quotes from participants.
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LEADERSHIP COURSE in partnership with Barclays
Participants

Approval rating

Total, courses in 2021

‘very’ or ‘extremely
likely’ to recommend
to a colleague

126

100%

“Brilliant. Everyone involved was
amazing and has contributed to so
many personal and professional
changes in my life”
“After this course I WILL be more
confident, push myself and my
career more”

WEBINARS
Speakers

22

Total, webinars in 2021

Total attendees

928

Live views during event

“I found the course to be really well
run and would say it is the best thing
I have done for myself in years”
“The course isn’t about being a
feminist or wanting to minimise men
in the workplace – it’s about equality
and giving everyone a deserved
chance”

ROUND TABLES
“Great to tune into this! Invaluable
information gained that will
definitely benefit me in the future”

Number of events

“WIF webinars are probably one of
the few good things to have come
out of the lockdowns. Great work!”

Total for 2021

“This webinar was so good I nearly
burnt my son’s birthday cake”

12

Total attendees

87

8–10 places per session

“Free-flowing range of topics and
friendly conversation”
“Diverse nature of the group in
terms of football background”
“I loved listening to stories and
achievements of the other women”
“Lovely to meet new people and
have a open chat with no agenda”

CORPORATE
MEMBERSHIP:
HOW IT WORKS
I

n February 2021 Brighton & Hove
Albion FC became Women in
Football’s first corporate member,
drawing on our expertise to become the
most gender-inclusive employer they
can be.
As the year draws to a close we’re
delighted that six more organisations
have followed Brighton’s lead, and we’ve
already been busy designing resources
to make their ambitions a reality.
WIF’s Corporate Membership scheme
is for clubs, governing bodies, media,
sponsors, and just about every other
kind of employer in the football industry.
In return for an initial fee, members
can select from an extensive costed
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menu of expertise to create a bespoke
programme suited to the needs and
circumstances of their workplace.
Services on offer are in key areas
ranging from assessment of
organisation culture to fostering
inclusive team dynamics, as well
as providing support to the female
workforce with group coaching,
leadership courses and mentoring.
To find out more visit womeninfootball.
co.uk/corporate-members – and
if you’d like to discuss joining the
scheme, drop us a line on info@
womeninfootball.co.uk.

“This partnership adds to our
existing wide-ranging work
aiming to ensure the Premier
League is an inclusive
environment for all.
“We look forward to working
with Women in Football
as we continue to enhance
our equality, diversity
and inclusion practices
across the League.”

Richard Masters
CEO, Premier League
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HOW CAN
WE HELP
YOU?

In this double case study
we look at how both
individual members and
partner organisations can
benefit from Women in
Football’s support

S

hivani Laddha had already worked
for the Indian Super League (ISL)
for four years when she enrolled on the
University of Liverpool’s MBA in Football
Industries. As a Women in Football
member she was eligible to apply for
a scholarship made available by the
university in order to help level up the
industry’s gender imbalance.
Why did you choose to apply for the
MBA and scholarship?
In my heart, I had this extreme curiosity
to understand the business side of

Shivani with staff and fellow
students from the University of
Liverpool

to the other half of the population. For
me, as someone who lived more than
4,000 miles away from the UK, WIF has
been nothing less than a blessing. The
networking events, both virtual and in
person, offered me a platform to share
my unique story with other football
enthusiasts and helped me find a safe
community. The network outreach
of WIF is unimaginable, and its 360°
inclusivity will help anyone find solace
despite their background, gender, or
age.
sports, but I also needed financial aid
to be able to do my masters. So when
I heard about the Women in Football
scholarship, applying was a no-brainer.
Why is it important for more women to
work in football and have opportunities
like the Liverpool scholarship?
While it has traditionally been maledominated both on and off the field,
football has witnessed a paradigm shift
towards diversity and inclusion over the
past decade. Women in boardrooms
and on the field can bring unique

perspectives to the sport in ways that
men simply cannot. Opportunities
like the UoL Women in Football
scholarship help women around the
world overcome unwritten societal
and personal barriers to dream big and
smash the patriarchy.
What are the benefits of being a
member of Women in Football?
I cannot stop advocating the benefits
of becoming a WIF member. It exposed
me to a new realm where opportunities
in football become equally accessible
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Tell us about your recent mentoring
session.
Thanks to Floodlit Dreams’ #GetOnside
pledge, I got an hour-long mentoring
session with Alison Bender, a popular
football journalist and presenter. It
was great to chat with Alison. She was
warm and welcoming. I felt comfortable
sharing my current struggles around
not being able to write as smoothly as
before due to personal reasons. We
also spoke about how best I can use
my position to add value to the current
‘inclusion driven’ football industry.

Our second case study highlights WIF’s partnership
with FIFPRO, where bespoke coaching helped to
develop leadership-ready directors

W

omen in Football was
approached in November
2020 by FIFPRO, the international
representative organisation for
professional footballers. With
professionalism growing across the
women’s game, it was time to make
sure FIFPRO’s structures and workings
gave due weight to the interests and
representation of its players.
The plan was for six women to sit on
the organisation’s board, representing
each of the football’s six international
confederations. Mindful of WIF’s expert
consultancy services and professional
development resources, FIFPRO
suggested that we train the women
once they were elected as directors.
Our suggestion was to do it the other
way round. Women in Football would
design a course, beginning as early
as February 2021, which would equip

the new directors with the knowledge
and confidence they would need in
advance, so they could hit the ground
running. FIFPRO agreed and together
we prepared the Ready to Board
programme.
Sixty-three women applied for places;
from them, 16 were chosen. Their
journey included access to WIF’s
Leadership Courses, provided in
partnership with Barclays, together
with comprehensive coaching and
mentoring schemes to help turn raw
talent into leadership-readiness.
After the course, 100% of participants
said they would be likely to
recommend it, describing the content
as “empowering”, “motivating” and
“inspirational”. Several are already on
boards and putting their skills to work
– including two attendees who are now
part of FIFPRO’s global board.
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GOODBYE BUT
NOT FAREWELL
Jane Purdon
Outgoing CEO, Women in Football

T

he work of Women in Football is far
from done. Our brilliant, dedicated
members, all of them passionate about
working in football, tell us that many
challenges remain to be overcome
before football is truly inclusive of all.
But there is also so much to look
forward to. In 2022, we will begin to see
the effects of the brilliant #GetOnside
pledges, from all across the football
industry. Our pledgers will truly open
doors and transform lives. Women
in Football will hold our first ever Be

Inspired Conference – with a particular
focus on helping younger women find
and thrive in roles in football. We will
expand our Corporate Membership
programme so that we continue taking
our work right into the heart of the
industry.
I’m delighted to be joining the board
of Women in Football to support the
new CEO and the team to continue our
vital work. Women in Football is bigger
than one person – it’s a network, a
movement, a rallying cry.

It is a privilege and a pleasure to be
involved with this cause – join us and
help build the football of the future.
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WHAT’S
NEXT?
I

f you’re hoping for even more from
Women in Football over the year to
come, don’t worry – we’re not the sort
to rest on our laurels.
February 2022 is shaping up to be
another big month. On the 10th we’ll
be joined at Wembley Stadium by
hundreds of WIF members and some
big-name speakers for the Women in
Football Be Inspired conference – a
full day of career-enhancing talks and
sessions supported by our lead partner
Barclays. Guests include broadcaster
and WIF ambassador Jacqui Oatley
MBE and Chelsea FC Women Manager
Emma Hayes MBE. Interest is already
running very high.
Later in February we’ll be teaming
up with sports marketing agency
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2021 was an excellent year for Women in
Football, but 2022 could prove greater still

Pitch International as official partners
on an exciting four-way invitational
tournament hosted by Middlesbrough,
Norwich City and Wolverhampton
Wanderers, which sees England Women
face off against Spain, Germany and
Olympic champions Canada.
Around the same time, also in the
second half of February, we’ll be
celebrating the achievements of
the #GetOnside campaign so far.
Look out for a new video and
other content highlighting the
positive impacts made so far
by our pledgers.
You can keep up to date
with all our events through
the year at womeninfootball.
co.uk/events and, if you’re a WIF

member, by looking out in your inbox
for our special events e-newsletter, sent
out in the fourth week of every month.
All being well, we hope to see you at a
WIF event sometime in 2022!

Join us and be part of the change.

www.womeninfootball.co.uk
@womeninfootball

@womeninfootballofficial

/WomeninFootballOfficial

/women-in-football-official

